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About PLS
• Set up by the UK publishing industry in 1981.

• Not for profit collective management organisation
• Regulated by UK government.

• We represent the interests of publishers in UK collective licensing through Copyright 
Licensing Agency (CLA) and NLA media access.

• We are owned and directed by our 4 members: 
• The Association of Learned and Professional Society Publishers (ALPSP)
• The Independent Publishers Guild (IPG)
• The Professional Publishers Association (PPA)
• The Publishers Association 

• Over 4,500 overseas and UK publishers of journals, books, magazines 
     and websites have an account with PLS. 

• We collected and distributed more than £48 million in 2024/25



The Challenge
UK government consultation on Copyright and AI launched in December ‘24. 

PLS
• Little previous advocacy work. 
• Limited resources for advocacy.
• Low recognition amongst political stakeholders.

UK Creative Industries
• Economically significant but lack of coordinated advocacy.
• Reliance on larger trade associations to campaign for sectors.

Government 
• Wish to introduce a new copyright exception for
      Text and Data Mining (training of AI models).
• Target of intense, well-resourced and influential lobbying 
      from ‘big tech’. 
• Keen for tech investment in UK.

• Creation of a ‘UK ChatGPT’
• See AI as a cure for difficult economic problems. 



Creative Rights in AI Coalition 
• Convened by Seb Cuttill, Parliamentary and Campaigns Manager 

at the News Media Association.
• Formed in December 2024, weeks before the launch of 

government AI consultation.
• A broad group of rights holders, AI businesses, and organisations 

from across the creative industries. 
• Created to coordinate creative industry campaign against 

government plans to introduce a new copyright exception for 
generative AI. 

• Membership of 70+ organisations. 
• Weekly online meeting.





CRAIC Principles



Make it Fair Campaign



Coalition Success?

• 11500+ consultation responses.
• Raised public profile of the cause and the need to protect copyright.
• Government has backed down from preferred copyright exception option.
• Government has committed to publishing an economic impact assessment. 
• Increased government engagement through creative industry/AI sector working groups.
• Government has changed ministerial team after criticism. 
• Coalition instrumental in government defeats in the House of Lords.

….  the issue remains unresolved. 



Coalition Building 
Positives
• Amplifies common message.
• Improved recognition of campaign.
• Diversity of messaging
• Pooling of resources.

• Financial 
• Knowledge
• Stakeholders

• Matches opposition’s strengths
• Potential to expand beyond core sector.
• Improvement of cross-sector relationships. 

Challenges 
• Restricted to ‘high level’ principles.
• Spotlight not on individual members.
• Need to keep coalition united 
• ‘Free-rider’ problem. 
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